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Silent Generation
Introduction 
The silent generation is defined as a cohort of people born in the period between 1928 and 1945. Data from the 2019 census reports showed that showed a population of 23 million silent generation individuals with their ages in the 70s and 80s. Various factors contributed to the low population in the generation including the 1930's Great Depression and World War II at the start of the 1940s (Pennington-Gray, & Lane, 2019).
Characteristics of the generation
Hard work is a defining characteristic of the generation. The individuals born during the period were raised with a major focus on work ethic. As the individuals grew up during times of economic challenges, they were brought up perceiving work as a major privilege for them. This way, the generation tends to maximize any work opportunity they can find. The individuals have spread the work ethic learned from their parents to the modern society of industrialization. 
The work ethic of the silent generation has contributed to their hard work. The reward for their hard work is seen by the job positions they assume. Most of them include large corporations CEOs, senior staff in companies as well as major job positions in the justice system. They include attorneys and judges as well as support counsel used to offer their expertise to some law firms in cases that need more experience (Pennington-Gray & Lane, 2019).
The silent generation is described as a cohort of traditionalists who believe in hard work as the best way to achieve success. The period in which they were born taught them the importance of taking long office hours to accomplish their needed goals. They are also described to have high loyalty as employees than other generations. They might however face a major challenge on matters of technology. They preserve some of the traditional ways of doing things and might have taken them long to adapt to modern technology (Pennington-Gray & Lane, 2019).
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